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Cabsoy Marketing Plan
Business's Mission
The main objective of this marketing plan is to introduce a product to the market to establish its market base generating revenue for the company. The product will be known Cabsoy. The strategy involves attracting customers from competitors with similar or complementary products. The product is a soybean pill which contains cabbage that helps the consumers to lose weight. It’s worth noting that this product is a food supplement but not a drug. Also, this product is purely organic and does not contain other chemical components like other substitute or complementary products. There is no other product with a similar name. Therefore, the company should initiate the process of acquiring the patent to avoid legal issues once the implementation of this marketing strategy has started.
Key Performance Indicators
The effectiveness of these marketing strategies will be measured in several ways. First, the number of sales within a month after its launch.  Sales will be categorized on the method the customer acquired it. For instance, sales figures made through the online platform will be tracked differently and separated from others sales. Secondly, the number of inquiries about the product made to the company will also be another key performance indicator on the effectiveness of the strategy. A constant and increasing number of inquiries within a month and afterwards will indicate a positive effect. The number of comments on the company’s social media platforms such as Facebook and twitter. However, sales as an indicator should not be looked in isolation of other indicators as the other factors may play a significant role in the final decision by a customer whether to purchase Cabsoy product or not.
Target market
Cabsoy is designed in a way that is supposed to draw a difference between where one's weight is and where they want it to be. Just like many thermogenic and fat burners, Cabsoy is meant to tamp down and fill one up on hunger feelings so that they consume less food. this is advantageous because it helps reduce the rate at which one consumes edibles and fried food. Cabsoy is one of the trendiest organic weight loss pills meant for women. Bodybuilders and fitness models can also use it because it has a high-fat melting ability hence a healthy lifestyle. This pill has a formula for suppressing one's diet and has a high metabolism rate making the results a quick weight loss allowing an increase in fat burning and has no harmful additives (Norris et al., 2004). Each of the Cabsoy pills is engineered with konjac, green coffee, garcinia Cambogia, cabbage and chromium, which is a strong lineup of fat-burning ingredients and appetite suppressers. People who are overweight and obese are the primary target market for Cabsoy pills. This is people mostly in the United States. patients with serious health issues such as high blood pressure, high cholesterol or type 2 diabetes cannot control their weight by dietary and body exercise alone, they need weight loss pills such as Cabsoy. Over a year, those using these pills expect a loss of about 4% to 12% of their initial weight. 
Content Initiatives and Strategies
Digital Marketing strategies have been known to be effective in this error as the use of technology has evolved to be a necessity. This is propelled by the widespread of internet and cheap smartphones and other digital telecommunication gadgets such as tablets and personal computers (Picard, 2014). Consequently, this marketing will exploit digital platforms, including the social one to attract customers YouTube, Facebook, WhatsApp and twitter. However, print media will be used to advance the marketing campaign. The advertisement content will run simultaneously on all those platforms. Some social media sites are free such as WhatsApp, but the company will incur advertising cost   like placing ads online which market. strategy intends to use (Picard, 2014).
Marketing Strategies
Cabsoy is one of the best weight loss products because it combines soybean and cabbage. The fat level in both is low, and soy contains very minimal amounts of saturated fats.it also has omega- 3 fatty acids, which are essential in helping reduce the risk of cancer and heart diseases that mostly affect overweight and obese people. Cabsoy weight loss pill helps in making changes in one's diet and feeding behavior necessary for achieving loss of weight. They also help in improving one's health, which helps lower blood pressure, reduces cholesterol levels, and decrease blood sugar. Besides, with the weight loss pill, one becomes full of stamina, which is inexhaustible, thus more energy to carry out activities without quickly getting tired. This makes Cabsoy one of the best and effective weight loss supplement.
The most effective way of marketing Cabsoy is through social media which includes, twitter, Facebook, YouTube, and Instagram. There are various ways of generating leads while marketing this product, but the best way is by issuing written content and distributing Cabsoy appropriately. Hosting and organizing in-person events, including having special offers on the product, will help establish authority and connectivity in the supplement’s fields. Again, the product should be recorded in high quality and with an excellent connection to enable it to stick on customer's minds.
Market Analysis and Competition
Although there has been an increase in lifestyle diseases such as obesity, Consumers have become increasingly concerned with the side effect of weight loss drug and other diet pills. Consequently, the manufacturers are reacting by providing medications with fewer side effects with better results to attract customers. Many manufacturer and distributors continue to enter the market as the diet pills demand to continue to grow (Miller Jones & Jonnalagadda, 2015). Many companies are introducing herbal weight loss supplements and natural diet pills as a way of gaining a competitive edge by retaining and attracting more customers as they become health conscious. The trend is expected to remain constants over for a while. There is low awareness about the availability of disabilities in several markets, especially in developing countries. Consequently, manufactures are employing innovating marketing strategies to curb this limitation which reduces their sales revenue. Additionally, the diet pill market is influenced by rising investment in medical research and development, especially in the anti-obesity area. Currently, one in three United states person is experiencing obesity, and as the pills are used to address this product, the industry market continues to grow. There are many drugs and diet pills in the market and which means that the industry has any producers. Although the industry faces competition from other industry such as sports sector such as gyms, the rate of obesity necessitates provision of useful products and which acts within the shortest period. Conclusively, factors driving the diet pills market comprises type two diabetes and high blood. Furthermore, increasing health awareness is propelling diet pill market pills ("Diet pills market forecast, trend analysis & competition tracking - Global review 2018 to 2026," 2018). 
Budget and Projected Sales during the First Month
The mark up for the product is 20 percent of the total cost, which is slightly lower than the industry norm. This lower markup is necessitated by the urge to easily penetrate the market by offering a high-quality product at lower prices and competitive prices than the competitors. However, the prices will be adjusted upward slowly after the company has gained loyalty from its customers. The main costs of the product involve the purchase of the primary raw material, transportation costs, branding costs, advertisement costs, administration expenses, and other costs. The advertisement strategy aims at their final consumers, although it is understandable that other distributors will be interested in the product in the long run. During the first month after its launch, advertisement and promotion are estimated to reach 100,000 potential customers. However, the company estimate that approximately 20,000 customers will make the actual purchase. Consequently, the first-month sales projection and the markup thereon are as below:
	 
	Budget
	First Month Projection

	Project Sales 
	 
	 $                           20,000.00 

	Purchase Price
	 $              20.00 
	 $                         400,000.00 

	Transportation Cost
	 $                5.00 
	 $                         100,000.00 

	Labeling Costs
	 $                6.00 
	 $                         120,000.00 

	Advertising Cost
	 $                2.00 
	 $                           40,000.00 

	Administration Expenses
	 $                1.50 
	 $                           30,000.00 

	Others Cost
	 $                4.00 
	 $                           80,000.00 

	Total Product Cost
	 $              38.50 
	 $                         770,000.00 

	Mark Up
	20%
	 $                                      20%

	Selling Price/Sales Revenue
	 $              46.20 
	 $                         924,000.00 
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